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In a climate of tense diplomatic relations between the People's Republic of China (PRC) and Japan, there are also transnational flows of people, media and commodities that signify increased connection between the two nations. These everyday mobilities form a bedrock of informal politics in Northeast Asia, related to, but also distinct from, government level Sino-Japanese relations. Frictions between China and Japan exist at both levels, however the meanings generated from these governmental and everyday tensions differ. Focusing on the case of the Japanese former adult video (AV) star Aoi Sola, whose name is a homophone of 'Blue Sky' in Japanese, I explore the kinds of political effects a celebrity may have, particularly as a symbol distributed transnationally across a wide array of media.
Aoi Sola's transnational celebrity status is constituted by multiple highly mobile public personas that carefully negotiate different cultural milieus (Coates 2014) . Born in 1983 in Tokyo, Sola originally became a minor celebrity in Japan in the early 2000s through her roles in pornographic and pink films, which are erotically charged and occasionally explicit avant-garde films. She eventually played small roles in television programs and films, and became a regular guest It could be accessed via virtual private networks (VPN) that create a digital point-to-point connection between a user and a service provider, making the user's activity more private and allowing them to appear as though they are using the service from outside of China. In late 2016 the domestic provision of VPN services in the PRC was made illegal. In 2010 Sola's Twitter feed became hugely popular among young tech-savvy men who were able to get around Chinese web restrictions. After posting her question on the 11 April an influx of Chinese fans responded by bypassing Chinese government security, leaping over the 'Great firewall of China' (fanqiang), to sign up as her followers. It is now purported that by 12 April 2010, the day after she posted her wistful comment, she had over ten thousand Twitter followers.
Moved by the efforts of her Chinese fans, Aoi Sola opened an account on Sina Weibo, a Chinese social media network similar to Twitter. She did it on her birthday, 11 November, which is coincidentally the popular 'singletons day' (guanggunjie) in China. Singletons day is a festival in China, which was invented in the 1990s and made popular via social media. Literally called the 'bare sticks festival' its name is derived from the repetition of 1s in the numeric representation of 11
November, suggesting singular life as well as some phallic connotations. Many 'pathetic men' (diaosimen) and 'agoraphobic nerds' (zhainan) claim ownership to this holiday, and it is more than fortuitous that a former porn star born on singletons day might have such a large following among this demographic.
Within the first 24 hours of opening her Weibo account Aoi Sola had over 220, 000 fans (Coates 2014a) . In early 2017 she has over 17 million followers on her Weibo account (Aoi, 2017) While Aoi Sola's cultural productions show a nuanced understanding of the potential markets she must appeal to, the majority of her celebrity activities take the form of appearances and endorsements. She has endorsed condom companies and their promotion campaigns, popular restaurants such as the Beef Noodle chain 'Diaoye niunan', as well as car shows and tourism campaigns in several Chinese cities. In endorsing the underwear manufacturer 'Spakeys' Sola released her own line of lingerie as well. Over the past few years she has taken to using public performances where she writes Chinese calligraphy in endorsement of various events, campaigns and causes. This habit became particularly contentious in May 2013 when she sold a piece of calligraphy to one of her fans for US$95,000. The calligraphy, originally intended as an endorsement for a theme park in Ningbo China, was the most expensive piece of calligraphy ever sold in modern Chinese records (Sohu News 2013) . At the time of its release, Sola's fans came to heads with art critics and calligraphers in China who saw Sola's work as clumsy (zhuolie). In contrast, Sola's fan's argued her amateur works reflected her 'young and tender' (zhinen) character.
Political Sola
Although the majority of Sola's activities tend to avoid political topics, she has become a political icon at the intersection of Pop Culture China and SinoJapanese relations. During the same period of her rise to fame, Sino-Japanese relations became increasingly tense. These tensions were re-triggered in 2010
by, but not limited to, stand-offs over a series of islands in the East China sea 
Aoi Sola, politics and theorising celebrity
How does the case of Aoi Sola fit into discussions of celebrities as informal political actors? As Andrew Cooper has shown, celebrities such as U2's Bono, have played diplomatic roles over the past 30 years, particularly in terms of international aid (Cooper and Frechette 2007) . Similarly, Kellner has suggested that celebrity status is increasingly playing a role in electoral politics, where the popularity of candidates is dependent on the same technologies, spectacles and media flows as celebrities in general (Kellner 2012) . However, these analyses have focused on celebrities and popular politicians as direct agents of their political actions. That is, when Bono attended the Gleneagles G8 summit as an advocate for growth and responsibility in Africa, he attended with explicit political objectives and acted as an agent for those objectives. Much of the work on celebrities and politics has focused on the potential roles these new political actors might play more than the ways in which their star persona is constructed.
However, the case of Aoi Sola suggests the ways in which celebrities produce political effects that extend beyond the actions of stars themselves.
Aoi Sola's case is perhaps the opposite of Bono's. She is extremely hesitant to engage in political discussions, and when she has in the past, her appeals were simple reminders of China and Japan's shared humanity. Moreover, through her political silence since the 2012 riots, she has quietly rejected calls for her to act as a political agent. Over the past 4 years, her online activities and media involvement have been strictly business-related. She has formed a band, released several singles, appeared on television, and engaged in various endorsement.
Her celebrity persona however, still acts as a symbol of Sino-Japanese relations, whether she likes it or not. She is a celebrity with diplomatic effects, rather than a celebrity diplomat.
The growing field of celebrity studies has emphasized the constructed and public nature of fame (Couldry 2015; Dyer 1998; Marshall 1997; Rojek 2001; Turner et al 2004) . Celebrity is not 'a property of specific individuals.
Rather, it is constituted discursively, by the way in which the individual is represented' (Turner et al., 2000: 11) . The case of Aoi Sola is illustrative for the field of celebrity studies for a number of reasons. Her role as a transnational celebrity challenges the methodological nationalism (Wimmer and Glick Schiller 2002) and Anglophone bias still common within many theorisations of celebrity (Coates 2014a) . Moreover, her movement from porn celebrity to a singing and acting online celebrity with a variety of business interests in the Sinophone world, suggests much food for theorisations of how celebrity and star persona are co-consituted. In particular, the contrasts between the various facets of Sola's star persona: wise yet naïve; apolitical yet highly politicized; earnest yet highly instrumental; and, innocent yet highly sexual, coupled with the mythologization of her rise to fame, through coincidences and lack of intentionality, is suggestive of the complexity of celebrity in a highly gendered transnational polymedia world. It is not within the scope of this commentary to cover all of these topics, although they have been discussed to some extent elsewhere (see Coates 2014a).
The focus of this paper has been on how Sola challenges the way we think about informal political actors such as celebrities. Considering the constructed and circulatory nature of celebrity, discussions of informal political action would benefit from considering not only the informal, non-governmental agents who act as diplomats, such as Bono or Angelina Jolie, but also the symbols that shape the conditions for diplomacy. Symbols, intimacies and the various other phenomena that extend beyond advocacy are the foundations for 'sustainable diplomacies' (Constantinou and Der Derian 2010; Wellman 2004 ).
Celebrities whose star persona stretch over national and linguistic boundaries feed into public imaginaries about other cultures and nations, and allow those seen as culturally different to inhabit the intimate sphere of everyday media interactions. In order to understand how this intimacy is produced, and what potential political effects it might have, it is important to not only look at celebrities who act as political advocates, but also how celebrity persona contribute to transnational cultural fields more generally. Despite Sola's explicit commitment to avoid politics, her political message still circulates in Pop Culture China. The separation between her own activities and the meanings attributed to them, tells us something about how celebrities have captured the public imagination in China and the ways these imaginaries circulate in ways distinct from the actions of celebrities themselves. In this sense, they tell us as much about the Chinese public, as they do about Aoi Sola herself.
Much like her message of 'friendship between the people of China and Japan' that she posted during the ant-Japanese riots in 2012, Sola's politics are relatively non-committal. They don't favour a side in the debates around Sino-Japanese relations, but rather make an appeal to a shared humanity through the trope of friendship, sexuality and consumption. They are political, in terms of an abstract cosmopolitan politics, but are also anti-political in terms of partisan nation-state based politics. The repeated distribution of these characters by Chinese netizens, as both a phrase and an image, signify a particular kind of political desire, and demonstrates the role that celebrities play in translating, inspiring and circulating imaginaries that may potentially foster 'sustainable diplomacies'.
